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Campaign action plan: raising awareness on regulatory T cells through digital communication 
To celebrate the Day of Immunology, SIICA launched a science communication initiative focused on 

one of the most important and timely topics in modern immunology: regulatory T cells (Tregs) and 
their essential role in maintaining immune balance in health and disease.  
The initiative was centred around an original educational Reel published on Instagram and Facebook 

featuring SIICA ambassador Silvia Piconese, an internationally recognised expert in  the study of Treg 
biology and their role in immune regulation. Thanks to her longstanding research activity in the field 
of Tregs and their role in cancer, autoimmunity and immune tolerance, Prof. Piconese was able to 
present highly specialised scientific concepts in an accurate yet accessible way for a broad audience. 
The video was designed using the familiar format of a WhatsApp conversation, transforming a 
complex scientific topic into an accessible, engaging and relatable digital experience.  
Through a dynamic and informal dialogue, Prof. Piconese explained in a clear and approachable way 

what T regulatory cells are, how they function, and why they are crucial for preventing excessive 
immune activation, autoimmunity and chronic inflammation. The Reel aimed to introduce key 
concepts of immunology to a broad audience while maintaining scientific accuracy and promoting 

awareness of the importance of immune regulation in everyday health. 
The choice of a social-media-native communication style was intentional. Younger audiences 
increasingly consume educational content through short-form digital media, and SIICA sought to 

meet this audience using a language and format that are both immediate and highly engaging. By 
combining rigorous scientific information with visual storytelling inspired by daily online 
interactions, the campaign successfully bridged the gap between academic science communicati on 

and contemporary digital culture. 
The Reel was shared and is available through SIICA’s official Instagram and Facebook pages. 
Campaign hashtags such as #DayOfImmunology, #Tregs, #Immunology and #SIICA were used to 
increase visibility and encourage interaction and sharing among students, researchers and science 

enthusiasts. 

 
Engaging younger audiences through social media 

The initiative generated strong engagement across SIICA’s social media platforms, confirming the 
effectiveness of short-form digital communication in promoting scientific outreach. The Reel 
reached an estimated audience of over 1900 users across Instagram and Facebook, receiving more 

than 2900 views and generating numerous interactions, including likes, shares and story reposts. 
The WhatsApp-style format proved particularly successful in attracting the attention of younger 
audiences, including students, early-career researchers and science enthusiasts, who appreciated 



the clear, immediate and relatable presentation of complex immunological concepts. The informal 
and familiar communication style helped make advanced scientific content more accessible, 
stimulating curiosity and encouraging users to interact with and share the initiative.  
The campaign also strengthened SIICA’s digital presence within the broader biomedical and 

immunological community, highlighting the value of innovative communication strategies  for 
disseminating scientific knowledge beyond traditional academic settings.  

 
Conclusions 
SIICA’s contribution to the 2026 Day of Immunology campaign successfully achieved its goal of 

promoting public awareness and understanding of regulatory T cells through an innovative digital 
outreach initiative. By leveraging social media and creative storytelling formats, the campaign 
demonstrated how scientific societies can effectively communicate complex immunological 

concepts to broader and younger audiences. The initiative represents a valuable example of modern 
science communication, combining scientific rigor, accessibility and digital engagement to 
strengthen public interest in immunology and biomedical research.  

The Reel cover was specifically designed to be visually appealing and immediately recognisable on 
social media platforms, with the aim of capturing users’ attention and encouraging them to watch 

the video. The cover image is attached below as part of the campaign materials.  
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