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ON-SITE ATTENDEES LINKEDIN CAMPAIGN DAYS

Helsinki & Online ¢ 19-29 April 2026

CAMPAIGN AT A GLANCE

Our Day of Immunology 2026 unfolded across two complementary stages — a ten-day online campaign building
anticipation and reach, followed by a carnival-style on-site celebration at the University of Helsinki. The visual

identity below ran across LinkedIn, mailing lists, and the venue itself.
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MAIN OBJECTIVES, TARGET AUDIENCE & OUTCOMES

Our Day of Immunology 2026 set out to do three things at once: celebrate the astonishing diversity of the
immune system, from the “household name” lymphocytes to the often overlooked players such as microglia
and enterocytes. Bridge the divide between immunology separate subfields, and inspire the next generation of
researchers to make immunology their home. We wanted attendees to leave with new collaborators, rekindled
friendships, and a renewed sense of wonder at the cells that defend us every day. Above all, we wanted the
event to feel less like a seminar and more like a celebration: scientifically rich, socially warm, and impossible to
forget.

Our primary audience was the University of Helsinki research community. Undergraduates encountering
immunology for the first time, PhD students doing their thesis projects, postdocs, group leaders, and technical
staff. Through a parallel Linkedln campaign, we extended our reach far beyond campus walls to all

immunologists, science communicators, and curious members of the public across the Nordics and worldwide.

The impact exceeded our expectations. The young Scandinavian Society for Immunology gained new members
both during and after the event, and our LinkedIn presence grew immensely in followers and post engagement
throughout the campaign period. Attendees built new collaborations across research groups and departments,
with several conversations begun at the event booths continuing into joint project discussions. Just as
importantly, we put both the ySSI and the SSI on the map for dozens of researchers who had never heard of

either society, making the celebration into lasting community growth.



WHAT ACTIVITIES WERE CARRIED OUT

We designed this year’s event as an immunology carnival, a deliberate change from the lecture format, to build
around play and conversation. Attendees moved between themed booths offering immunology temporary
tattoos, themed stickers, and a popular pipetting competition. A grand lottery with prizes closed the day, and
winners brought home custom science SSI pins and a series of beautifully hand-knitted immune cells. A
PowerPoint presentation ran through a screen throughout the event, displaying QR codes for ySSI and SSI
membership sign-up pages, promoting SSI26 in Bergen, and rotating through our “immunology cards” (the same
colorful, scientific illustrations we developed for our LinkedIn campaign) serving as an in-person learning tool.
Additionally, we had the Macrophage Imposter running around during the event, and a lottery randomizer was

coded as well.

On-site programme — 29 April, 12:00-13:00, BM1, University of Helsinki
Snacks and immunology stickers at the welcome booth
Temporary immunology tattoos
Photo station with our “imposter macrophage” mascot (12:00-12:30)

Pipetting competition (12:00-12:40) - winner of the Giant pipette and Golden Pipette
Certificate

Lottery & competition winner announcements (12:40-13:00)

Prizes: science SSI pins and immune cells designed by Crochet Critters and hand-crocheted by
HU immunologists

Running in parallel was “Immune Cells That Protect Us,” a ten day LinkedIn countdown to the Day of
Immunology. Each day, we released a new post pairing an immune cell scientific description with a custom-
designed “immune card” (a trading card style visual that made each cell or protein catchy and memorable). The
series spanned the full field of the immune response, featuring tissue resident and barrier cells alongside the
classical players. We wanted to broaden the picture of what immunology covers, giving researchers from

neighboring fields a way into something they don’t know.

LinkedIln campaign — “Immune Cells That Protect Us” (19-28 April)

White blood cells
Immunoglobulin
T-cell receptor (TCR)
B cells with BCRs
Macrophages
Dendritic cells



Microglia

Coronavirus (as antigen)
Complement system
Enterocytes

ESTIMATED NUMBER OF PEOPLE REACHED

In-person, around 70 immunologists, students, and staff registered and joined us on the day, a strong
unexpected turnout for our university community. Online, our ten day LinkedIn posts campaign reached several
thousand people across the Nordics and internationally, with engagement (reactions, comments, and shares)

extending the conversation beyond the day itself.

MEDIA CHANNELS USED

We combined external and internal channels to maximize reach. Externally, the ySSI LinkedIn page hosted the
ten day “Immune Cells That Protect Us” campaign and the day of event coverage. Internally, we leveraged the
University of Helsinki mailing lists, faculty newsletters, and on-campus communication tools to ensure that
students and staff in adjacent fields saw the invitation. “Immune Cells That Protect Us” was running for 10 days

in the Department of Bacteriology and Immunology in University of Helsinki on-site.

PHOTOS, LINKS & SUPPORTING MATERIALS

Full LinkedIn campaign and event coverage: young Scandinavian Society for Immunology on LinkedIn

Photo album, immunology cards, stickers, tattoos and festive mood pictures: Google Drive folder

Supporting materials in the shared folder

Cells featured in the campaign and lottery
Stickers and tattoos designed for the event
Example LinkedIn campaign cards
Additional event visuals

Festive mood pictures from the day

Let’s celebrate together o ySSI & SSI ¢ Day of Immunology 2026


https://www.linkedin.com/company/young-scandinavian-society-for-immunology/
https://drive.google.com/drive/folders/1REK6nBkdsqyaDoTqQpbbZkQq5Y9E_g3m?usp=share_link

LINKEDIN STATS:

Highlights

Data for 4/18/2026 - 5/2/2026

12,833 325 1 8
Impressions Reactions Comments Reposts
42,962.8% A2,608.3% *0% *0%

Visitor highlights @

220 97 1
Page views Unigue visitors Custom button clicks
4 587.5% 4 385%

Follower highlights @

1,627 132
Total followers New followers in the last 15 days
4915.4%

Visitor demographics @

Location ¥

Helsinki Metropolitan Area, Finland - 89 (40.5%)

Greater Umea Metropolitan Area, Sweden - 16 (7.3%)

London Area, United Kingdom, United Kingdom - 9 (4.1%)

Others - 106 (48.2%)

Appendix:



1. Cellsweincluded in the campaign and lottery:

T-cell receptor Coronavirus C1complement  Immunoglobulin  Dendritic cell

B cell with BCR Enterocyte White blood cell Macrophage Microglia



Stickers and tattoos for the event
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5. Festive mood pictures
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