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Campaign title Missió Immune / Immune Mission 

Date 26 April 2026 

Location CosmoCaixa Museum, Barcelona 

Organising institutions Young Group of Catalan Society for Immunology and Catalan Society for 
Immunology (SCI), CosmoCaixa and Fundació “la Caixa” 

Submitted by Spanish Society for Immunology (SEI) and Catalan Society for Immunology (SCI) 

Target audience Children and families; general public 

Estimated reach Approximately 700–900 on-site participants, plus digital and institutional 
dissemination 

 

1. Main objectives, targeted audience and outcomes 

Missió Immune / Immune Mission was organised to celebrate the Day of Immunology 2026 through 
a public, family-oriented activity at CosmoCaixa Museum, one of the city's leading science 
museums and a major public venue for science education and outreach in Barcelona. Its main 
objective was to bring immunology closer to children, families and the general public in a format 
that was accessible, interactive and scientifically rigorous. 

The activity aimed to explain basic concepts of the immune system through play: how the body 
recognises microorganisms, how immune cells work together, why vaccination and herd immunity 
are important, how healthy habits contribute to immune health, and how immunological memory 
helps the body respond faster in the future. The activity also sought to present immunology as a 
field connected to everyday life and to encourage scientific curiosity among children. 

The target audience was the general public, particularly children aged 5 years and older and 
families visiting CosmoCaixa. The language and materials were adapted to non-specialist 
audiences, using drawings, stickers, games and simple analogies to make complex immunological 
concepts easy to understand. 

The activity reached approximately 700–900 people on site during the morning session. It created 
a direct and informal space for interaction between immunologists, educators, children and families, 
increasing the visibility of the Day of Immunology in Catalonia and showing immunology as a 
dynamic, useful and engaging science. 

 

2. Activities carried out 

Missió Immune was designed as a gymkhana-style route through different areas of CosmoCaixa 
Museum. At the start of the activity, participants received an “Immunity passport” and were invited 
to complete a mission by visiting several stations. At each station, they took part in a short challenge 
and received a sticker, progressively completing their passport while discovering how the immune 
system works. 



The activity followed a simple narrative: a microorganism had entered the body, and the participants 
had to help the immune system respond. The first station introduced microorganisms such as 
bacteria, viruses and fungi, and explained the difference between harmless microorganisms and 
pathogens. Each child received a coloured bacterium sticker that would be used again later in the 
route. 

The next stations introduced the main steps of the immune response. Children learned how 
immune cells recognise pathogens through a key-and-lock analogy, reinforced by an antigen–
receptor Memory game. They then discovered that the immune system works as a team, with T 
lymphocytes, B lymphocytes, NK cells and macrophages each playing different roles. This idea 
was represented through a collective mural, where children coloured immune cell drawings and 
added them to a shared immune response scene. 

The route also included a station on external support for the immune system. Vaccines were 
presented as a form of training that prepares the immune system before infection, while antibiotics 
were explained as medicines that help fight bacterial infections once they have started. Herd 
immunity was illustrated using a Jenga game, where the tower represented a community and each 
block represented a person. This allowed children to visualise how individual protection contributes 
to community protection. 

Another station focused on healthy habits, inviting participants to classify daily behaviours as 
helpful or harmful for immune health. The activity included examples such as sleeping well, eating 
a balanced diet, exercising, drinking water and washing hands. The final scientific concept was 
immunological memory: participants had to identify the original bacteria from the first station among 
many others, in a “Where is Wally?”-style activity that illustrated how memory cells help the immune 
system recognise a pathogen again. 

At the end of the route, participants reviewed the concepts learned throughout the mission and 
completed their Immunity Passport. Once the passport was completed, children received a small 
gift as a reward for their participation. The closing message congratulated them for completing the 
mission and encouraged them to continue discovering science and biomedical research. 

 

3. Estimated number of people reached 

The on-site activity reached approximately 700–900 people at CosmoCaixa Barcelona, including 
children, families and general visitors who participated in or interacted with the gymkhana. 

In addition to the participants who attended the activity in person, the campaign was disseminated 
through institutional communication, scientific society channels, social media, the CosmoCaixa 
newsletter and public family-activity platforms. Although exact digital analytics are not available for 
all channels, this dissemination helped extend the visibility of the initiative beyond the museum 
audience. 

 

4. Media channels used 

The campaign was communicated through a simple but broad dissemination strategy, combining 
institutional communication with public outreach channels. The activity was published in the official 
CosmoCaixa programme and promoted through CosmoCaixa’s communication channels, including 
its newsletter. It was also shared by the Catalan Society for Immunology (SCI) and through social 
media posts from the participating institutions and collaborators. 

In addition, the activity was included in the cultural agenda of Barcelona City Council and featured 
on several public platforms dedicated to cultural, family and science outreach activities in 
Barcelona. 

Representative examples of dissemination include the CosmoCaixa activity page, the post-event 
news item published by the Catalan Society for Immunology (SCI), social media posts on X/Twitter 



and Instagram, and public activity listings on cultural or family agenda platforms. These examples 
are provided as supporting evidence of the campaign’s public visibility, without aiming to constitute 
an exhaustive archive of all communication actions. 

Representative links: 

https://cosmocaixa.org/ca/p/missio-immune 

https://www.sci.cat/?p=page/html/detallnoticia/id/5049-la-missio-immune-omple-el-cosmocaixa-per-
celebrar-el-dia-internacional-de-la-immunologia 

https://x.com/SCImmunologia/status/2047219417205837836 

https://www.instagram.com/p/DXeZYdXjRxw/ 

https://www.facebook.com/ESCIENCIA/posts/-activando-respuestas-inmunológicas-con-misión-inmune-
entrenando-defensas-y-esti/1584256017035701/ 

https://www.instagram.com/p/DXopT9oCIZx/ 

https://www.eventole.com/es/eventos/barcelona/taller-mision-inmune/e/106032 

https://www.totbarcelona.cat/es/cultura-ocio/fin-de-semana-de-ciencia-gastronomia-y-percusion-708955/ 

https://www.hoybarcelona.app/planes/taller-missio-immune-cosmocaixa-barcelona/ 

 

5. Photos, links and supporting materials* 

The campaign report may be accompanied by photographs from the activity and screenshots of 
selected dissemination materials. Suggested visual materials include: 

• General photos of the activity at CosmoCaixa 

• Images of children and families participating in the stations 

• The Immunity passport and stickers 

• Educational illustrations and the Memory game 

• The immune cell mural 

• The Jenga herd immunity activity 

• The healthy habits game and the immunological memory activity 

 

Screenshots of the CosmoCaixa newsletter, institutional webpages and selected social media 
posts can also be included as examples of dissemination. Together, these materials document both 
the on-site implementation of Missió Immune and its broader visibility through institutional, scientific 
and public communication channels. 

 

* Annex 1. Photos, links and supporting materials 

 

Closing statement 

Missió Immune successfully transformed the Day of Immunology into a creative, accessible and 
participatory public engagement activity. Through a game-based route, children and families 
discovered how the immune system recognises microorganisms, coordinates cellular responses, 
uses vaccination and herd immunity, benefits from healthy habits and generates immune memory. 

By combining scientific accuracy, play-based learning and collaboration between a scientific 
society, a science museum and a biomedical research institution, the campaign helped make 
immunology visible and meaningful to a broad family audience. Its high on-site participation, 
estimated at 700–900 people, together with broader institutional and digital dissemination, reflects 
the potential of this initiative to strengthen public understanding of immunology and inspire future 
scientific vocations. 
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